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Why Young People Are Especially Vulnerable



Social Media is the Industry’s Most 
Powerful Marketing Tool

Common tactics:

• Influencer promotion

• Viral challenges

• Lifestyle imagery

• Music and gaming culture

• “User-generated” content

• Algorithmic targeting

Advertising now reaches youth 
privately, continuously, and globally.

The New Battlefield Is Digital



“Choice” or Manipulation?



Why Strong Regulation Matters

Public Health Policies 
Work!

Evidence-based 
measures reduce:

• Youth initiation

• Exposure to marketing

• Nicotine addiction

• Smoking-related disease 
and death



A Message to Parliament and the Public

This Is Not About Being “Anti-Industry”

It Is About Being Pro-Health, Pro-Youth and Pro-Future

We must ask:

“Who benefits when addiction is normalised?”

A society that protects children from addiction:

• protects families,

• protects the economy,

• and protects future generations.



Conclusion

The Industry Sells Addiction.

We Must Sell Hope, Truth and Protection.

Final Message:

• Do not be deceived by flavours, technology or branding.

• Nicotine addiction remains the business model.

• Young people deserve protection — not exploitation.

“If the product needs cartoon flavours, influencers and 
algorithms to survive…

perhaps the problem is not regulation.
Perhaps the problem is the product.”





Thank you!
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