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The Nicotine Product Universe Has
Expanded

From One Product to an Entire Ecosystem
Traditional Products

* Cigarettes, Cigars, Pipe tobacco, Roll-your-own
tobacco

TRADITIONAL TOBACCO B SPECTRUM OF CHOICE - = MODERN NICOTINE PRODUCTS
Combustible —> Reduced-Risk Alternatives*

ROLL-YOUR-OWN CIGARS & HEATED TOBACCO
SNUFF VAPES / E-CIGARETTES PRODUCTS

o
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Smokeless Products
 Snuff, Chewing tobacco, Oral tobacco s ToBACCO GIGARLOS

Emerging/Novel Products i k. y
Tobacco-free pouches

) - 1 I I Combusted tobacco Tobacco for Combusted tobacco Smokeless Nicotine delivered via Tobacco heated, not
E Cl ga rette S/ va p es ’ H T PS ’ O ra I' nic Ot Ine p ouc h esS self-rolled cigarettes wrapped in leaf (nasal) tobacco vapor (no combustion) burned, to deliver nicotine placed petween gum

in paper
£ and lip

NICOTINE POUCHES

* Disposable vaping devices’

One goal connects them all:
Delivering nicotine and sustaining addiction.

National Council
Against Smokingnec



Traditional Combustible Products

Still the Deadliest Products

Includes:

* Manufactured cigarettes

* Roll-your-own cigarettes
 Cigars

* Pipes

* Waterpipes/hubbly bubbly

Combustion creates thousands of toxic chemicals

Major health risks:
« Cancer

* Heartdisease

* St ro ke CIGARETTES CIGARS PIPE TOBACCO ROLL-YOUR-OWN WATERPIPE
* Chronic lung disease 10ESsco )
* Tuberculosis complications




Smokeless Tobacco Products

“Smoke-Free” Does Not Mean Risk-Free
Examples:

e Snuff

 Chewingtobacco

* Moist snuff

* Oraltobacco products

Health risks include:

* Nicotine addiction
 Oral diseases

* Gum damage
 Certain cancers
 Cardiovascular effects



E-Cigarettes and Vaping Products

Battery-Powered Nicotine Delivery Devices
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Common features: | ‘ol 1) 5l§
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* Liquid nicotine solutions — |77
* s Sl
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* Aerosol inhalation podens 2

* Rechargeable or disposable devices

Why they appeal to youth:
* Sweet flavours

* Concealable designs

* Technology appeal

* Social media marketing

Vaping is not just “water vapour.”
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Heated Tobacco Products (HTPs)

“Heat-Not-Burn” Products
Examples:

* |QOS-type devices

* Heated tobacco sticks

Industry claim:

 “Reduced exposure” or “cleaner technology”
Important reality:

» Still contain nicotine

» Still expose users to harmful chemicals

* Long-term effects remain concerning

Different technology # harmless product.

TOBACCO
STICK
CHARGER
HOLDER

Casing

Battery

Control Electronics

Heating Blade

Hollow Acetate Tube Mouth Piece Filter

Yobacco PI< \ Polymer-Film Filter
» =
) Outer Paper
)

Mouth-End Paper
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Oral Nicotine Pouches

The New Frontier of Nicotine Marketing

TINE POUG,
o° K

TINE POy,
‘\\Co C'VQ.

: , )
Features.. | . VELO NORDIC
* Small nicotine pouches placed under the lip SPIRIT
 Often tobacco-leaf free el 4

. . il
* Available in strong flavours oy " e
Cool Mint Berry Frost Bergamot Wilds
6 mg 4 mg 6 mg
Marketed as:
* discreet,
* modern,

* smoke-free,
* socially acceptable

X
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Concerns: el

* High nicotine delivery -

* Youth appeal e Co

* Easyconcealmentin schools/workplaces

National Council
Against Smokinguec



The Industry Strategy Behind Product

Diversification

More Products = More Opportunities for Addiction
Industry goals include:

* Attracting new users

* Retaining existing users

* Circumventing regulations

* Rebranding the industry image

Common tactics:

v" Flavours

v Youth-friendly packaging
v Digital marketing

v" “Innovation” language

v" Harm reduction narratives

The products may differ.
The addiction strategy remains consistent.

ADVERTISING

« Print, TV, radio &
digital ads

« Brand imagery &

lifestyle themes

@ EVENT SPONSORSHIP
* Music festivals

« Sport events
« Lifestyle events

/
/
/
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CIGARETTES
e.g. Dunhill,
Rothmans,
Pall Mall

ONLINE RETAIL &
E-COMMERCE
« Brand websites
« Online stores

« Delivery services
(where permitted)

/\ | 7 4 /‘\

HOOKAH
(SHISHA)
e.g. Al Fakher,
Starbuzz

VAPES / E-CIGS |
\ e.g. RELX, /
\ Elf Bar, f

\\ Vuse  /

SOUTH AFRICAN
TOBACCO & NICOTINE
PRODUCTS

LINKED TO

TRAVEL RETAIL &

DUTY FREE CIGARS & MARKETING TACTICS SMOKELESS
« Presence in airports CIGARILLOS TOBAQCO
« Duty free promotions e.g. Villiger, eg. EpIC,.
« Travel exclusive Captain Black 4 XQS, Taxi

offers

HEATED TOBACCO
PRODUCTS
e.g. IQOS,
glo
O PACK DESIGN &

INNOVATION @ = \
\ %" BRAND EXTENSION "\

* Modern, premium
1 « Accessories (lighters,

\ D

« Product sampling \

« Limited editions

packaging
apers, cases,
« Flavour innovation hep )

+ Apparel & merchandise |
\\- Flavoured variants ~ /
A
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Influencer partnerships

Paid social ads
 Engaging content &

competitions

E—:l:ﬂ | DIGITAL & SOCIAL MEDIA ™\
3 = .
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+ Branded displays

« Lighting & signage

* Product placement
at till points

+ Price promotions
* Multi-buy deals
« Loyalty rewards

TARGETED
MARKETING
* Young adult focus ‘
« Lifestyle & aspiration
positioning
“ * Urban & township |
\_ penetration /

\
.

oY
e |

\ s
SAMPLING

* Giveaways
X2 Trial packs

A
National Council
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Public Health Response: Why Regulation
Must Evolve? o

tht

All Nicotine Products Require Appropriate Regulation

Effective measures include:
Advertising restrictions
Flavour regulation

Youth access restrictions
Health warnings
Smoke-free protections
Taxation

Public education

| ‘, SUUTH AFRlCAN YOUTH DESER\IE BETTER

SAY N[J TU TDBACGO ANDE- ClGAREITESI
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Public health policy must evolve as products evolve!




Closing Message...

Nicotine Addiction Is Being Repackaged, Not Eliminated

Final Take-Home Messages:

» Newer products are not automatically harmless.

» Product diversity increases complexity for consumers and regulators.
» Youth are heavily targeted through flavours and modern branding.

» Prevention and regulation remain essential.

“If the future of the industry depends on recruiting young users, then protecting young

people must remain our priority.”



Thank you!
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